Shopper Centric Demand Creation
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Shoppers’ Top Needs Today

The feeling of a Smart shopper;
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Happy and Relaxed shopping;
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Efficient, One-Stop shopping;
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* Feel the retailer is Trustworthy.
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Shoppers’ Top Un-Satisfaction Today
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« Unclear pricing, “Hard-to-perceive” product value;
ANTE R, ARMER G I s A i

« Lack of enjoyable shopping experience;
R HEAR ) W) ) fa 150 S 2

« Mass assortment with poor adjacency;
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ECR — Demand Creation
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Retailers and Suppliers works together
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- Shopper understanding
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- Category creation
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- Loyalty building
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