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China Macro-Economic Trend

CHINA'S GDP WILL CONTINUE TO GROW
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2000 2006 2012
Population (million)*
AOEARA) 1,267 1,310 1,328
CAGR 0.6% 0.2%
GDP (million $)*
GDP (AAES) 1,340,737 2,719,849 4,325,537
Nominal CAGR 12.5% 8.0%
CPI**
“le 0.4% 1.8% 3.9%
HBREPDM R
GDP/ capita ($)*
ABGDP (E®) 1,058 2,076 3,257
Nominal CAGR 11.9% 7.8%

* From CMK COE China Demographics
** From Government Statistic + CBD CMK Estimation
***From Planet Retail

*** From ACN Census+ CBD CMK Estimation
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China Macro-Economic Trend
CHINA’S RETAIL MARKET BECOMES 2N | ARGEST GLOBAL MARKET
(50% of US MKT)
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2000 2006 = 2012 !

Retail Sales (million $)*** E :
FEHERT(AAER) 423,664 762,270 = 1,497,182
Nominal CAGR 10.3% +  11.9% |

FMCG ACV (million $)*** 47,303 74299 114,231 |
Nominal CAGR 7.8% = 7.2% |

Ranking Global Retail Mk . I
NO.4 NO3 : NO2 |
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* From CMK COE China Demographics

** From Government Statistic + CBD CMK Estimation
***From Planet Retail
**** From ACN Census+ CBD CMK Estimation
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Big Growth Potential for China

2010 Category Development Behind United States
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G Western Markets Experience Too Much Negotiation
CHINA Market Must Focus on Shopper Satisfaction For Growth
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Shoppers’ Concerns Today
S RiH R RIBE

PRICING - Unclear and “Hard-to-Perceive” Value
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MERCHANDISING - Lack of Holistic Shopping Experience
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SHELF - Mass Assortment & Poor Adjacency = “Difficult-to-Find
B2 IR-K 22 BRI + R 2= S = HE L3 485738 A 7 il

SUPPLY — Too Many OOS, Especially on Promotion Items
PEN - R 22 [k 5T, JCH S e A RS
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Selzmg Future Opportunities Together in China
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Collaborate to Grow the Pie
Joint Value Creation
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Collaboration Key for
Joint Value Creation

Bea I E A B S AE
Timely, accurate, product, information and financial flow
HEERA, SN BP0, (5 A I 8
Supplier Distributor Retail Consumer
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Smooth, continual product flow matched to consumption
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Thank You
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Henry Karamanoukian
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